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Hey there! 
 
 
Every once in a while, I stumble upon an article that announces that “email 
marketing is dead”. Over the last couple of years, we’ve seen a lot of 
well-regarded marketers that were quick to declare the end of email marketing. 
 
Understand that I’ve been reading these articles while earning a consistent 6 fig 
monthly income mainly from email marketing. While I knew it was all just a 
smoke screen, I couldn't understand what’s the ulterior motive for writing this 
stuff over and over again. 
 
But after talking to some of the guys that are actually writing this stuff, I finally 
get it… 
 
They do this to discourage other people from getting into email marketing… 
 
They do it to protect their income source because they are afraid that someone 
else will end up doing this stuff better than them. 
 
I don’t agree with this approach. I was raised to believe that the sweetest victory is 
the one earned with the best possible opponents. 



 
You can’t hope to build a lasting business if you’re devoting your time into 
preventing others from reaching your level, rather than focusing on your own 
growth… 
 
That’s why I’ve decided to spill the beans...  
 
I know that this material will close some doors from me, but I don’t really care. 
 
xMarketing360 got to where it is by offering genuine solutions to our customers, 
regardless of the status quo between email marketers. 
 
Because of this, we decided to create a complete Email Marketing CheatSheet 
filled with insider information. I can guarantee that you won’t find some of this 
stuff anywhere else (unless you pay top dollars for it). 
 
 

 

Email Marketing - Stats, Description, Usage 
 
In broad terms, email marketing refers to the practice of using emails to promote 
products or services. But it’s not limited to that. 



 
People (including us) are using email marketing to develop a lasting relationship 
with current customers and reach out to new potential new potential clients. 
 
Email marketing will allow you to keep your audience informed and engaged, by 
customizing the message according to the client’s persona. 
 
I say this without any doubt that this is absolutely true - Email marketing is the 
most cost-effective and conversion rich form of digital marketing. And the 
numbers are showing it. 

 
 
Did you know that email marketing is used by over 80% of B2B (Business to 
Business) & B2C (Business to Client) companies? This hardly looks like a dying 
marketing strategy, doesn't it? 
 
Get this - Over 95% of companies that are making use of marketing automation 
are currently using email marketing. And we all know that automation is the best 
form of encouraging growth. 
 
If you’re looking at the stats, you’ll see that email marketing has an average ROI 
(return of investment) of 3800%.  
 
And it’s not just the marketers that get a great deal out of email marketing. An 
Adobe case study found that 61% of consumers prefer to be contacted through 
email.  
 



With numbers, this good, won't you be tempted to keep it all for yourself? 
 
In one form or another, we’ve been using email marketing for more than 10 years 
now. Here’s a short list of reasons why your business needs email marketing: 
 

● It’s affordable - Email marketing is the cheapest form of outreach 
available for small businesses. It also has the largest ROI. For every $ spent 
on email marketing in the US, the average return is $44. 

● It’s personal - Emails allow you to address your marketing effort in a 
personable way. This will boost your chance of getting closing a lead by 
20%. 

● It creates a call to action - There are few better ways of encouraging 
conversions than using a call to action. Keep in mind that people are more 
likely to purchase something if they are invested in a product or service. 

● It provides you with measurable results - Not all forms of marketing will 
allow you to measure your success. But with email marketing, you can 
easily see which are your most effective campaigns. 

 

Email Template Structure 
A structure is important in everything - this is also true for email marketing.  
 
If you want to be successful with your email marketing attempts, you need to 
stick to a rulebook. 
 
But, in order to figure out the best structure for your particular business model, 
you need to understand how people are consuming online content. 
 

 



The F pattern effect  
 
People don’t read emails like a book (from start to finish). Research has shown 
that the majority of people will skim email campaigns. 
 
51 seconds is the average time allocated to an email campaign after the moment 
that is opened.  
 
People often skip introductory paragraphs and scan the body for content that will 
attract their attention. 
 
This is precisely why it’s so important to structure your emails in such a way that 
they can be easily read by scanners (skimmers). 
 
With this in mind, we have prepared a short list of tips that you should keep in 
mind when creating the structure for your marketing campaigns. 
 

1. Breaking every email into chunks 
 
Huge blocks of texts are a deal breaker for most scanners, so avoid them 
altogether.  
Instead, what you should do is break your text down into smaller paragraphs that 
are easier to consume. 
 
We use this strategy with all our emails and It’s a surefire way of ensuring that the 
message gets through to every scanning reader. 
 

2. Use supporting images when possible 
 
A  study shows that images are one of the most viewed aspects in an email 
newsletter. If you’re using large chunks of texts in your emails, the ideal approach 
is to make sure that each chunk has a corresponding visual element.  
 
Images are super important, especially if they complement the message. You’re 
not only drawing in the eye, but you’re also ensuring that the recipients getting 
the right visual signals.  
 

3. Using mini-headlines  
 

https://www.nngroup.com/articles/email-newsletters-inbox-congestion/


This is not applicable to every type of email marketing campaign, but it’s used by 
one of the biggest email marketers out there. Using several headliners several 
times in your email can determine scanners to spend more time reading your 
email. 
 
This tactic is the equivalent of creating a roadmap for your audience.  It makes 
the information easier to locate and synthesize, and it boosts your conversion 
rate.  
 

4. Good Copy design 
 
Keep in mind that words have design elements to consider too. Since scanners 
are the majority of your readers (regardless of your niche), you’ll need to structure 
your content accordingly. 
 
With this in mind, try to keep your emails clean and content-concentrated. In 
other words, don’t say any stuff that you don’t believe can bring value to your 
readers. 
 

Email Marketing Secret Strategy to 5 Fig Promotions 
 
We already established that email marketing is one of the best strategies for 
promoting products and building a loyal audience.   
 

 



 
But I can tell you right now that sending random emails to your subscribers 
hoping for the best is not a good way to get the most out of your email marketing 
efforts. You need to craft a strategy with a plan for achieving your business and 
sales goals. 
 
How to do this? 
 

Automated Follow-Up Sequences 
 
Well, a good start would be to Craft an automated follow-up sequence. Let’s say 
that you own an e-commerce website.  
 
What do you do when customers abandon your website half-way through the 
checkout process or abandon their shopping cart? 
 
You get in touch and ask them to come back to your website, of course. 
 
In this kind of situations, there’s no better way to reach out to your potential 
customers than sending an email.  
 
Sending a follow-up email to your abandoning customers to remind them about 
their unfinished shopping cart or to offer a discount on a pricing plan is a great 
way to drive more sales. 
 
This is why it’s so important to set up an automated email sequence to keep your 
email list warm and encourage them to get back into your sales funnel. 
 

Asking for Feedback 
 
No product, service, or business is perfect. Improvement is a massive part of 
sustaining business growth. When it comes to making your products and services 
better, customer feedback is the key. 
 
Even the world’s biggest brands like Apple always listen to customer feedback 
and roll out updates to its software and products to make them better.  
 
As a small business, you also have to gather feedback from your customers to find 
more ways to improve your products and services. 
 
And let’s not forget that by growing an email list, you will also be building a loyal 
and engaging audience around your brand. You can use this audience to gather 
feedback or do surveys and polls. 



 

Segmenting your email list 
 
An important part of email marketing is creating effective email campaigns. This 
involves sending personalized email targeting specific audiences in your email 
list.  
 
Like sending specially crafted email promotions to parents or promoting your 
SaaS products to business owners. 
 
List segments help you create better email campaigns by categorizing your email 
list into smaller groups.  
 
For example, you can create a list segment for the location to create a group in 
your email list based on the location of your subscribers. Or the job title, age, 
gender, etc. 
 

Using mobile-friendly email designs 
 
47% of email opens happen on mobile while desktop accounts for only 17%. If you 
craft your emails only focusing on desktop devices, you’ll be missing out on a lot 
of engagement. 
 
Make sure that you choose a mobile-optimized design for your emails. When in 
doubt, go with a simple text-based email template. According to HubSpot, 64% of 
users prefer rich text emails. 
 

Email Marketing “Unusual” High Converting Swipes 
Explained.  
Over the last couple of years, we developed a reputation for crafting especially 
good email templates. We’ve created and perfected a list of high-converting 
email swipes that will help you convert any type of customer persona. 
 
But surprisingly, most of our users are most excited about the Explanation 
paragraphs included with each swipe. That’s where you see why we use certain 
call-to-actions and how to slip those triggers into a harmless looking email. 
 
We’re not going to go into too much detail since you’ll get the idea by going 
through the materials: 
 



● Ultimate Email Sequence that Sells Chatbot Installation  
● Ultimate Local Citation Email Sequence 
● Ultimate Email Sequence to Sell Video Services to Clients 
● GMB Optimization Services for Local Businesses 
● 6 Email Swipes to Convert Businesses from Prospects to Clients  

 

Email Marketing Do’s and Don’ts  
 
Before we leave you to build your own email marketing strategy, we thought it’ll 
be helpful to give you a few pointers that will help you focus on the right things 
and stay away from those tactics that will make you lose subscribers. 

 
 
Here’s a list with Do’s and Don’ts when it Comes to Email Marketing: 

Do’s  

A/B Test for Subject Lines  
Subject lines are short and seemingly easy to write, but they can make or break 
your email success. If your subject line isn’t interesting and informative, then your 
audience isn’t going to read the body of the email or click to follow links to your 
website. 
 
Consider testing various subject line styles and options for your email campaigns. 
Test questions or leading words to get readers to click or add exclamation points 
and emojis if they’re on par with your brand. 

https://x360bonus.com/download-ultimate-email-sequence-chatbot-installation-to-clients/
https://mapify360.com/wp-content/uploads/2019/01/Ultimate-Local-Citation-Email-Sequence.pdf
https://x360bonus.com/wp-content/uploads/2019/03/The-Ultimate-Email-Sequence-that-Sells-Video-Services-to-Clients.pdf
https://x360bonus.com/wp-content/uploads/2019/03/GMB-Optimization-Services-for-Local-Businesses-Email-Sequence.pdf
https://mapify360.com/wp-content/uploads/2019/01/6-Email-Swipes-to-Convert-Businesses-from-Prospects-to-Clients-.pdf


 

Test Different Email Formats and Lengths 
 
 Along with sending different email messages to your target audiences, consider 
trying different email formats to see what audiences respond to. Some 
companies send emails in the same format every week, which can grow stale and 
bore readers. 
 
Instead, consider sending shorter emails, emails with graphics, long-form emails, 
and simple teasers to see what your audiences like. You may discover an exciting 
new format that appeals to your audience. 

Don’ts 

Don’t Send the same emails to every subscriber in your list  
 
Along with curating an endless email list, some amateur marketers send only one 
message to their customers. If you have ever bought a pair of shoes and then 
received an email encouraging you to buy the same pair again, then you can 
understand this frustration. 
 
Even free email formats offer marketers the ability to segment audiences, so you 
don’t have an excuse for sending mass emails instead of creating content based 
on customer needs and intents 
 

Blast Your Email List at the Same Time 
 
  Email scheduling means you can set up different email times regardless of 
whether you’re in the office. If you have customers across the country, make sure 
your email blast is staggered based on their time zones. 
 
This advice may not apply directly if you operate a small local business, but it can 
highlight the importance of careful timing. You may want to test sending at 
different times to see how customers respond or use your analytics to determine 
the highest opening times for your email messages. 
 

Use Javascript, Flash, or Video in Your Email Body 
 
 Complex code, moving graphics, and video may seem like an engaging way to 
catch your audience’s attention and stand out, but the chances of everything you 
want loading correctly and quickly are slim. 



 
Try to keep your email content as simple and clean as possible. If you have an 
amazing video that you want to share, take a screenshot and link to the actual 
video on your website. 

Stay Tuned 
 
That’s it for now.  
 
But make sure you’re not missing out on any future free materials that we are 
going to release. We are working on some absolute gems at the moment, and I’ll 
hate to see you miss them. 
 
To ensure that doesn't happen, go to your email account and drag any of our 
emails from Updates / Promotions to Primary. Then, click Yes to ensure that you 
make our future emails as visible as possible. 
 

 


