
 

  



Hey There! 
 
Ever wondered what’s the ‘secret sauce’ behind every successful viral video? 
Well, with this resource, you’ll get to know just that.  We did an in-office interview 
with one of the biggest Video Marketers around (Vlad & Stoica) to create the 
ULTIMATE CHEAT-SHEET for Viral Video Creation. 
 
The beauty of this resource is that you only really need to keep track of 8 different 
things when planning an shooting your next viral video.  This strategy is proven 
to work times & times again! 
 
But before we get to the actual steps, let’s start slow by understanding the 
concept of a viral video and go over some of the main ingredients that make a 
video go viral. 

 
What is a Viral Video? 
 

 
 
A video is one of the most engaging forms of digital marketing. A video combines 
visual and audible elements, that’s why when a piece of media takes the internet 
by storm and goes viral, more often than not it is a video. 
 
Although there’s no official definition of what a viral video is, it’s fair to say that it’s 
any YouTube video that becomes hugely popular in a short period of time. 
That happens through sharing on social media, popular websites, YouTube 
algorithm and, word of mouth and so on. 
 



Probably the best way to tell if a video has truly gone viral is through offline 
means.  
 
If your friends, family, and co-workers are all talking about the same video, then 
it’s safe to assume that the video has gone viral. Even better is if those people 
seemingly come from different age groups and have different interests.  

What Makes a Video go VIRAL? 
 
Apart from a few lucky flukes, most viral videos are the result of a lot of work 
combined with a sprinkling of luck and a dash of impeccable timing. 
 
Making a viral video is a lot like cooking. Having a good recipe and the key 
ingredients makes it easier to get it right, but you’ll still struggle the first few 
times you try it.  
 
As you get used to your equipment and get to know its quirks, the food begins to 
turn out better and better until you’re creating amazing dishes on a regular basis. 
 
The techniques and insights we’re sharing here aren’t a quick fix or a guarantee. 
Adding the ingredients together and stirring a couple of times doesn’t mean 
you’ll succeed. Instead, these tips are the foundation you can use to create your 
own secret recipe. 
 
Here are several ingredients that are behind most viral videos: 
 

● Keeping the video short & sweet 
● Focusing the video on a single message 
● Providing value before anything else 
● Using the right format 
● Using a  catchy, branded thumbnail 
● Using powerful headlines with a strong copy 
● Monitoring & adjusting the video after it gets published 

 



Making a Video Go Viral in 8 Steps 

While creating a viral video is part science and part art, there are 8 key principles 
you must follow when creating your own viral video. 

If you think creating a viral video is all luck, then stay tuned, because I’m going to 
show you a simple framework that many video marketers have used to achieve 
success. 

 
Stick to the script, follow each step closely and I’ll guarantee you that you’ll make 
a viral video by the end of this year.  
 
Let’s get to work! 

STEP 1:  Create a catchy, branded thumbnail 

 
When you’re creating a video, the thumbnail might not seem important. You 
might be thinking that as long as the content is good, the thumbnail doesn’t 
really matter. Well, think again! 
 
The thumbnail is the first thing that viewers see when browsing through 
YouTube. It’s that small image that either grabs their attention or let them scroll 
by. 
 
Before even reading the title, users will often see the thumbnails first. Because of 
this, the images you use as thumbnails should be eye-catching and intriguing, in 
order to drive engagement from users. 
 
The thumbnail is typically the first impression of your video. Essentially it 
determines whether or not people will click through, so you need something that 
grabs the eye and communicates what your video is about at a glance. 
 
A high-quality picture that acts as a teaser for the video will not only give 
context, but it’s also an opportunity for your audience to familiarize themselves 
with your style.  
 
It’s always important to familiarize your audience with your brand and your 
content. A good way to do this is to keep your thumbnails consistent with the 
same style fonts, memorable colors, and strong design. 



 
 

STEP 2:  Focus on a single message 

 

 
Simple, clear and succinct content works wonders.  
 
This is true when it comes to creating a high conversion landing page or a super 
shareable blog post and it is definitely true when it comes to creating a would-be 
viral video. Before you start, define what your video is about and focus on 
getting that point across as clearly as you can. 



 
Focus on ‘who’ you want to get the message across to and communicate to them 
in a way that they understand it.  
 
It’s also much easier to get across a ‘single message’ than to throw everything at 
your target audience. 
 
Go straight to the point. If you know what to say, it shouldn’t take you long to get 
your message across. Use short words and phrases that carry an impact.  

STEP 3:  Keep the video short 

 

 

 
The longer your video is, the greater you'll have to fight to keep your audience's 
attention. So it's definitely much easier to make a short video go viral than a long 
one.  
 
This isn't just common sense — academic research has found that the majority of 
the videos that go viral are under three minutes in length. 
 
The most effective viral marketing videos are 20 seconds to one minute in length. 
What’s important is the message-if your message is truly compelling and 
well-done some people might watch longer. But statistically, the shorter the 
better. 
 
So if your goal is to go viral, make sure your video is short and sharp. 
 



STEP 4:  Be positive, uplifting, or inspiring 

 
As a very general rule, people like viral videos that make them feel good about 
themselves and/or the world more than they like pessimistic ones (though there 
are, of course, plenty of exceptions.)  
 
Academic research has found that, while viewers typically prefer content that 
shows a strong emotional response, "happy" content tends to get shared most of 
all. 
 
Generally, research has shown that videos that create very strong emotional 
responses such as joy or awe are more likely to be shared. If you are watching a 
video or reading an article that gets your blood pumping and you feel excited and 
happy or in awe, you are more likely to take the time to share it with others.  
 
Without a doubt, inspiration comes in many forms.  
 
But the experience of inspiration is remarkably similar for all of us: we feel 
touched or moved, our hearts grow warm, we may even get teary-eyed, and we 
are motivated to better ourselves. 
 
 Feeling inspired gives us the energy we did not think we had and pushes us to 
think beyond pursuing our self-interest to helping others. 
 

 
 
 

 



STEP 5:  Don't limit yourself to YouTube 
 
There's no doubt that YouTube is the most popular video-sharing platform in the 
world.  However, it's not the only place to upload your videos.  
Hosting sites like DailyMotion, Vimeo, and more sometimes offer attractive 
features to video providers.  
 

 
 
Cross-platform promotion is one of the best ways to get people interested in your 
videos. By marketing your videos on social media sites like Facebook, Twitter, or 
Instagram, you will be able to spread the word about them easily. 
 

STEP 6:  Powerful headline and supporting copy 

 
Every video needs a click-worthy headline. 
  
Like the thumbnail, the headline is also very important, if not the single most 
important factor when creating great content. Why? Because headlines 
determine whether or not your target audience is going to watch your video or 
not. 
 



You don’t have to use clickbait titles if that’s not a part of your branding, but you 
still need a powerful headline that walks the line between clarity and curiosity. 
The title needs to set expectations for the video.  
 

 
 
Some people rely on curiosity and others into how the video would make you feel. 
The key is to figure out what works for your audience and tease out a strong 
emotional reaction. 
 

STEP 7:  Do the unexpected 

 
People like to be surprised so do something a little different from the norm. If you 
want to create a viral video you need to step out of your comfort zone.  
 
A viral video is certainly going to be talked about, and be prepared to not always 
receive positive reviews. The whole point to a viral video is to get attention, to get 
people talking, the more people talk about you- the better. 
 
 



 
 

 
 

STEP 8:  Don’t expect to go viral 

Going viral isn’t a strategy, it’s a result of a strategy… and it’s about as easy to 
predict as the internet itself. 
 
That’s why it’s extremely important to go about this process in the most 
professional way possible. Don’t expect your first video to become viral on your 
first try and become disappointed if it doesn't. 
 
Make it a focus to learn from every mistake that you make (you’ll make plenty) 
and keep going at it until you find a strategy that works for your type of business 
and the audience that you’re videos are addressing to.  
 
Success will eventually come, but as with everything, it takes some time to get 
there!  
 
Keep at it! 
 

Stay Tuned 
 
That’s it for now.  
 



But make sure you’re not missing out on any future free materials that we are 
going to release. We are working on some absolute gems at the moment, and I’ll 
hate to see you miss them. 
 
To ensure that doesn't happen, go to your email account and drag any of our 
emails from Updates / Promotions to Primary. Then, click Yes to ensure that you 
make our future emails as visible as possible. 
 

 
 

 


