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Hey there! 
 
Just to show you how valuable your feedback is, we’ve been hard at work creating 
what we believe to be the ultimate guide to generating fresh local leads using 
LocalProfits360. 
 
Some of our most loyal clients (shout-out to them) have been pointing out that 
newer clients might be having some trouble using LocalProfits360 to generate 
consistent leads on a daily basis.  
 
There used to be a time when we personally made sure that everyone is using our 
products like they were designed to. But now we’ve grown to the point where we 
can’t possibly guide and nurture everyone like we used to do. 
 
However, what we can do is create an evergreen guide that will walk you through 
the whole process. In this guide, we’re going to teach you how to generate 500 
leads (or more) in just 24 hours using LocalProfits360.  
 
We’ll cover the full progress - from niche research to adding leads to certain 
campaigns and generating Local SEO reports. 
 
By following the steps below to the letter, you can generate enough leads (in just 
24 hours) - These will keep you busy for weeks. Here’s what you need to do: 
 



 

Step 1: Doing Niche Research 
 
Whenever you’re thinking of generating new leads for your business, you need to 
ensure that you’re doing solid niche research. 
 
The best niches that you should target depend on the area that you want to 
target and the type of services that you’re offering to your clients.  
 
If you’re unsure on where to start, here’s a list hot niches that we found to be 
perfect for pitching consultancy services to: 
 

● Real Estate 
● Roofing Companies 
● Boutiques/Salons 
● Lawyers 
● Gyms 
● Car Dealerships 
● General Contractors 
● Dentists 
● Vets 
● Carpenters 
● Motels 
● Bike shops 
● Breweries 
● Bistros 
● Chiropractors 

 
 
Of course, you shouldn’t restrict to these alone. Instead, what you should do is 
think about what the local market has to offer and focus on the areas where the 
competition is the most fierce. 
 
An approach that we found to be very effective is to drill down on a niche to find 
more specific sub-niches. Chances are these sub-niches will yield you more 
qualified leads that are more likely to convert into clients. 
 
For example, instead of going for a broad niche like “doctor”, you can get more 
specific and use a sub-niche like the ones below: 
 

● Dermatologist  
● Cardiologist 
● Chiropractor 
● Physiotherapist 



 

● Gynecologist 
● Oncologist 

 
You get the idea. 
 

 
During this step, it helps to create a list of niche-specific keyword from your area. 
We’ll use them later on when we’ll generate the actual leads. 
 
Once have 10 - 15 niches that you know are very active in the area that you’re 
targeting, it’s time to move over to Step 2. 
 
 
 
 

Step 2: Creating a Campaign 
 
Now before we get to the actual lead generation part, it’s important to take the 
time to prepare our ground.  
 
Next, we’re going to create a new campaign that will allow us to save all the leads 
that we are going to generate at Step 3.  
 
To do this, expand the action menu in the left-hand side of the screen and click 
on Campaigns. 
 

 
 

Inside the Campaigns menu, click on the Add Campaign button and assign a 
name to it. Then, click the Add Campaign button from the newly appeared 
button to save it. 



 

 

 
 
Note: Keep in mind that you can also create the campaign from the lead 
generation menu (Step 4). But to avoid running the risk of losing or overwriting 
older leads, it’s good practice to do this step first whenever you’re preparing to 
search for new leads. 
 
Once the campaign is created, move down to Step 3. 

Step 3: Generating Leads  
 
Let’s jump into action. This is where things start to get interesting. 
 
To start searching and generating new leads for your business, access the same 
action menu from the top-left corner and click on Search Leads. 
 

 



 

 
Once you arrive at the Search Leads window, bring out your list of niches that 
you previously researched at Step 1.  
 
When you are ready, start by entering the first niche keyword in the Enter 
Keyword field.  
 

 
 
Note: Keep in mind the Enter Keyword field is solely for entering the niche 
keyword. Do not enter the location or any other information here - only the 
keyword. If you also include the location, the software won’t provide you with any 
results. 
 
Once you insert your first keyword, move over to the Enter Location field and 
start typing the city or town that you’re targeting. Keep in mind that while you’re 
inserting the location, it’s very important to select the location from the 
autocomplete feature. 
 

 
 
Note: Pasting the location to the Enter Location field or entering it manually will 
confuse the software and you won’t be able to get accurate results. 
 
If you’re targeting a town/city but you also want to expand your services to the 
neighboring area, you can use the Location search drop-down menu to expand 
the search radius.  To do this, simply click on Location search and change the 
Default value to one of your convenience. 
 



 

 
 
Now the Search Leads tool is all but configured. All that’s left to do now is to 
select the number of results that you want to see and hit the Search button. 
 
 

 
 
Upon hitting Search, be prepared to wait around one minute for the search to 
complete. There are a lot of API calls being processed in a background - the 
search will take longer depending on how many results you selected. 
 

 
 
 

After a short while, you’ll notice that your screen is populated with leads. Once the 
search is complete, move down to Step 5 where we’ll teach you how to filter your 
leads to the point where you’re left with a curated list focused around your 
consultancy business. 
 



 

Step 5: Curating your leads 
 
Right now, you have a raw leads list that was generated based on the keyword 
and location that you previously inserted.  
 
This is enough for most people, but you can take an even more focused approach 
by filtering your results based on what kind of services you offer. 
 
Directly above the actual leads results, you’ll notice a few toggles that can be 
enabled or be left alone. We’ve inserted these to accommodate a wide array of 
consultants.  
 
Here’s a shortlist with explanations that will give you an idea when to use them: 
 

● Only leads with NO websites -  This option is perfect for those of you that 
are making a living by offering website creation services for small and 
medium businesses. 

● Only leads with emails - This is ideal if you’re looking to generate leads for 
an email marketing campaign. 

● Only leads with rating 4.4 or less - Enable this option if you’re offering 
GMB optimization services or you’re earning a living by doing reputation 
management. 

● Only leads with websites - This sorting option is aimed at accommodating 
SEO consultants that need to close clients in need of search optimization 
services. 

 

 

Step 6: Adding the leads to your campaign 
 



 

Once you have used the sorting options to curate your leads list, click the Select 
All button to select all leads that meet your criteria. Then, click on Add to 
campaign. 
 

 
 
In the Add Lead to Campaign menu, use the drop-down menu associated with 
Target Campaign to select the campaign that we previously created at step 2 
and click on Add. 
 

 
 
Now we’re getting somewhere. You’ve just added your first curated leads to your 
campaign. 
 



 

 
 

Step 6: Rinse and repeat 
 
You’ve just found and inserted your first leads into your campaign. Now, unless 
you are targeting a huge city, chances are you won’t be able to generate 500 
leads from a single niche. 
 
But that’s not a problem, because you can target a different business niche from 
the same location until you get a list of 500 curated leads that you can pitch your 
services to. 
 
You can also extend your search to neighboring cities until you get to the number 
of leads that you need. 
 
PS: We might have understated the power of LocalProfits 360. The title says that 
from 0 to 500 local leads in 24 hours. Well, we’ve done it in less than one hour for 
the purpose of creating this guide. We targeted only the hottest niches from 
Denver Colorado and we got a curated list of 500 leads perfect for pitching SEO 
services to. 
 
All that’s left do to now is rinse and repeat steps 3 to 5 until you find yourself with 
500 fresh leads just ready to be turned into clients. 
 

Step 7:  Accessing your Leads 
 
Once you get this far, your leads will all be waiting for you in the campaign that 
you created at step 2. To access it, click on Campaigns from the action menu. 



 

 

 
 
In the Campaign menu, click the View button associated with the leads 
campaign that you previously created. 
 

 
 
And there it is. A curated list of 500 fresh leads that you can pitch your services 
immediately.   
 
You contact them all at once via email by clicking on Select All and then on Send 
Email to All Leads. You’ll then be able to choose from a list of templates that will 
boost your response rates significantly. 
 

 
 



 

Keep in mind that what you’ve just seen here is just a small portion of what 
LocalProfits360 is capable of doing.  
 
On top of helping you generate thousands of leads for your business, it will also 
make your job a lot easier. Here are some of the other features that were left out 
of this article: 
 

● Killer Email templates - 100+ email templates personally tested by us that 
will boost your open rate significantly. You can choose from a wide 
selection of templates tailored based on what services you plan on offering. 

● Premium SEO tools - More than 50 SEO tools that will help you gather 
stats and improve the content of any website. 

● Citation Builder - This tool will help you improve the rankings of any 
business by analyzing and helping you long-lasting citations. 

● SSL Checker - With SSL Checker, you can confirm whether a website has 
SSL (Secure Sockets Layer). This will come in handy if you’re offering SSL 
protocol services. 

● Local SEO Analysis tool - Using this Local SEO Analysis tool you can spot 
and treat the weaknesses of every website. 

● Home-brewed learning resources - A collection of written and video 
resources that will help you boost your SEO and marketing knowledge. 

 
 
 


